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· Tuition transparency & price sensitivity are key determinants among prospective college applicants
· Failing to retain just a handful students can translate to a loss of income equal to a full percentage point 

in decreased operating margin.
· Significant numbers of parents & students will not consider colleges where living off campus is required 

or the  historical pattern following freshman year.
· Student retention & graduation rates correlate to the percentage of students living in on-campus housing

· A new 250-bed dormitory can increase annual revenue by $12,500,000 & lead to improved bond rating 

· How will you improve the overall financial position of your institution?
· What can you do about declining enrollment?
· Why should you plan to have more students living on campus?
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LLCUNITED

United LLC offers programs to increase enrollment, fund campus 
development & improve financial position for ANY college



United LLC’s holistic approach provides financial guidance and sourcing, design/
build facilities & marketing enhancement solutions that yield the following 
benefits to your institution: 
· New & revitalized campus facilities to better attract and retain students
· Building programs that preclude the need for fundraising, increasing debt and/or depleting capital
· Design/Build model to maximize value & deliver quality within the demanding timelines of Higher Education
· Advisory services & dashboard-resident metrics to consistently optimize operational & financial decisions & results
· Student services & marketing enhancement solutions to increase applicant pool & enable greater selectivity
· Development of a holistic, integrated 25-year Master Plan
· Enhanced academic, social & financial reputation of the institution

Holistic Sustainability® for Higher Education
from United LLC - the Leading Education Design/Build Firm
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